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Brand preference is heavily influenced by a customer's emotional
and mental states driven by their engagement with a brand.
Customer engagement (CE) has been a requisite in the marketing
of various products and services, constantly instigating regards
from marketers and academicians in the past two decades. This
research follows the literature review to arrive at the research
gaps, which ultimately given the guidance for specifying the
research design and methodology to be adopted in this research
work. This research will deal with a question which is whether the
contextual relationships among customer-engagement, attitude,
and mental accounting are reaching brand preference. This
research-work will follow mixed research design, where both the
qualitative and quantitative data and methods will be adopted. The
above research activities like mutual funds (MFs), SIPs, ULIPs
and similar other products.
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